
HCMN CASE STUDY: PumpTech

Components:

• Panel advertising in the men‟s locker rooms and common workout areas of 
„bodybuilder‟-specific health clubs

Success Measurements:

• Ad recall rate of 73%

• While 18% of those surveyed indicated they were present PumpTech 
users, 74% defined themselves as “interested potential customers” of 
PumpTech


