
HCMN CASE STUDY: Poise

Components:

• Panel and cling advertising in the women’s locker rooms and branded yoga mats in 

workout areas

Success Measurements:

• Ad recall rate of 71%

• Poise brand awareness rose nearly 20% from pre to end campaign surveys, while 

those who could correctly identify the main condition Poise addresses rose nearly 

30% over the same period


