HCNMN CASE STUDY: Norelco

Shavers Holiday gift season advertising

Components:

® Panel and mirror cling advertising

Success Measurements:

® 65% of those survey recalled the Norelco campaign in HCMN clubs

Those indicating likely purchase of a Norelco Shaver in the near future
nearly tripled from pre to end campaign research survey waves

((( Health Club Media Network')))

The Leader in Reaching Active People




