
HCMN CASE STUDY: Gillette Venus 

Support “Breeze” Product Launch

Components:

• Panel and mirror cling advertising as well as distribution of branded workout towels

Success Measurements:

• 81% of those survey recalled the Venus campaign in HCMN clubs

• Those indicating they were current users of Venus Breeze rose more than 10X from 
pre to end campaign research survey waves


