
HCMN CASE STUDY:

Crest Whitestrips

Components:

• Panel and cling advertising 

Success Measurements:

• 72% ad recall (with strong take-away of campaign’s key messaging

• Intent to purchase rose nearly 40% from pre to end campaign surveys

http://www.healthclubpanel.com/clients/project-1-lrg.php?images_id=7515&page=3

