HCNMN CASE STUDY: Accelerade
New Product Launch

Components:

® Static panel, digital panel and cling advertising as well as full bottle
chilled sampling by trained ‘brand ambassadors’

Success Measurements:

® 82% of those surveyed first learned about Accelerade at their
health club, despite the brand spending millions prior to their
HCMN program on a massive national traditional media campaign
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